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Money for your business
 If you are considering remodeling or upgrading your building, you may be able 

to offset some of your costs by taking advantage of our cash rebates for energy 
effi ciency improvements. Low-interest fi nancing is also available.

Our Energy Experts can help you determine the best improvements to make to your facility’s 
lighting, windows, insulation, refrigeration, or heating, ventilation and cooling (HVAC) systems.  
The following table shows the PUD’s current cash rebates for business customers: 

Measure Description Rebate
Lighting Replace or retrofi t old fl uorescent 

and incandescent fi xtures with new 
fl uorescent lamps and electronic ballasts

Varies. A typical four-foot, two-bulb 
fi xture qualifi es for a $30 rebate.

Windows Replace old windows with Energy Star 
rated windows.

$3.50 per square foot of window area 
being upgraded.

Insulation Add attic, wall or fl oor insulation. Attics = $1.45 per sq ft
Walls = $.75 per sq ft
Floors = $.90 per sq ft

Heat Pumps Replace existing electric resistance heat 
with a qualifying heat pump.

7.2 – 7.9 HSPF = $600
8.0 < HSPF = $1,300

Water Heaters Install a qualifying high-effi ciency electric 
water heater.

Marathon = $250
Eclipse = $250

Refrigeration Replace a refrigerator or beverage cooler 
with a high effi ciency model.

Varies per model.

State tax credits also available

The State of Oregon also offers tax credits for energy effi ciency improvements. Non-profi t 
organizations may exchange their earned tax credits for cash equaling 30.5% of the eligible 
project cost. For-profi t companies can earn tax credits equaling 35% of the eligible project cost. 
Together, tax credits and PUD rebates often offset up to 65% of a project’s cost. 

For more information

 Contact Tim Lammers, at (503) 397-8155 or tlammers@crpud.org to 
fi nd out how you can take advantage of these incentives.

Business & community development 
Upcoming training & events

Oregon Restaurant Association
Wilsonville, (503) 684-4422, www.ora.org

•  2004 Annual Convention - Sunriver Resort, September 19 - 21, 2004

Oregon Small Business Development Center
Portland, 503-978-5080, www.bizcenter.org 

•  How to Finance Your Business  •  How to Operate a Successful Restaurant
•  Business Start-up Series   •  How to Make Powerful Presentations
•  Buying a Business    •  Evaluating a Franchise
•  Marketing to the Government  •  Creative Marketing
•  CCB Contractor Licensing Education

SCORE – Service Corps of Retired Executives
Portland, 503-326-3441, www.scorepdx.org

•  The Basics of Business   •  The Nuts and Bolts of How to Do A Business Plan 
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Promoting your website
According to recent statistics, nearly 75% of all U.S. households have Internet access. Today’s 
consumers use the Internet to look for information before purchasing products and services. 
Having an up-to-date, easy to navigate website is important, but equally important is ensuring 
that customers think of your website when they begin their research.

Promoting your website is an important step in encouraging consumers to purchase from you. 
The Oregon Network of BizCenters has put together a checklist to help you identify actions to 
improve the promotion of your website. For each business management task listed, respond with 
a “Yes” or “No” answer, assess the capability of your business, and then assign a priority to the 
task (1 being low, 10 being high). 

Website promotion checklist          

Business Management Task Yes / No Capability 
(1-10)

Priority  
(1-10)

Keywords for search engines are in web pages
Website has been registered with search engines
Reciprocal links have been established
Number of visitors to website is being tracked
Popular competing websites have been identified
Website is promoted using online classified ads 
Banner advertising is used to promote website 

Selling ads on website has been considered

Website is promoted on all printed materials

Website is promoted on all emails

Based on your responses above, note three actions to improve promotion of your website:

1
2
3

For more information

Visit the following websites for more information on promoting your website:

•  Oregon Network of BizCenter: http://www.bizcenter.org

•  Web Marketing Today: http://www.wilsonweb.com/wmt/

•  The Site Wizard:  http://www.thesitewizard.com/sitepromotion/index.shtml

Clean those coils!
by Tim Lammers

Recently, while conducting 
a free energy analysis at a 
local market, I came across 
a beverage cooler with 
a very dirty and clogged 
refrigeration coil. 

I installed a data logger 
on the cooler to record energy use. A week later 
I returned to read the logger and clean the coil. I 
found that the rate of energy used before cleaning 
was $337 per year. Another week passed and I again 
read the logger. Because the coil was clean, annual 
energy usage dropped to $195 - a savings of $142 
per year.  I couldn’t help but wonder how many 
bottles of pop the store owner had to sell to realize 
a $142 profit - the amount he could have saved by 
simply cleaning the coil.  Clogged coils not only 
drive up energy usage, but also can shorten the life 
of the compressor due to overheating. 

For a free energy analysis of your facility, contact me 
at (503) 397-8155 or tlammers@crpud.org.

Cost reduction tips: 
Lighting
•  Upgrade 

fluorescent 
T-12 lights 
with magnetic 
ballasts to T-8 
lights with 
electronic ballasts. 

•  Replace incandescent light bulbs 
with compact fluorescent bulbs.

•  Replace incandescent exit signs 
with long-life LED exit signs.

•  Upgrade security and parking lot 
lighting to high-pressure sodium 
or metal halide fixtures.

•  Install time clocks or photocells 
to control exterior lighting. 

•  Install occupancy sensors to 
control lighting in frequently 
unoccupied interior areas.

•  Consider a group re-lamping 
of fluorescent lights rather than 
changing individual lamps when 
they burn out . 

•  Clean diffusers annually for 
improved light output.

•  Paint dark walls and ceilings with 
lighter colors to maximize the 
light from existing light fixtures, 
windows and skylights.

•  For a free lighting analysis, 
contact Tim Lammers at (503) 
397-8155 or tlammers@crpud.org.

 

Community events calendar
•  Rainier Days in the Park, July 8-11

•  Warped Tour Concert – Columbia Meadows, July 11

•  Classic Car Show – Emmett Motors, July 17

•  Seattle to Portland Bike Race, July 17-18

•  Columbia County Fair, July 21-25

•  Country Fest – Columbia Meadows, July 24

•  American Bass Tournament, July 27

•  ZZ Top Concert – Columbia Meadows, August 5

•  Blues Fest – Olde Towne St. Helens, August 14-15

•  Summer Daze – Scappoose Car Show, August 21

•  Hood to Coast Relay, August 27-28 

•  Scappoose Sauerkraut Festival, September 18

These dirty refrigerator coils 
were costing $142 a year in 
increased energy costs.




